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Titre de la thèse 
((New Times Romain, caractère 12)

1. Présentation du sujet de thèse / question(s) de recherche 
Textetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextete textetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetexteetextetextetextetextetextetext.

2. Justification de l’intérêt du sujet : importance académique et managériale
Textetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetexttetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetex

3. Cadre théorique et concepts principaux 
Textetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextet

4. Principaux choix méthodologiques envisagés et leur justification
Textetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextxtetextetextetextetextetextetext

5. Modèle conceptuel de recherche (si cela s’applique).
Textetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextxtetextetextetextetextetextetext

6. État d’avancement 
· Date de début de thèse :  …./…./….
· Date de soutenance prévue :  …./…./….
· Principaux résultats déjà obtenus :
Textetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextxtetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextextetextetextetextetextetextetext

7. Questions principales à résoudre et difficultés majeures à surmonter 
(Citez les difficultés rencontrées et posez une à deux questions importantes sur lesquelles vous souhaitez une réaction de la part des professeurs présents dans l'atelier doctoral)
Textetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextetextextetextetextetextetextetextetex
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